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1 October 2008

O2 celebrates 10 years mobile network
 Launch of the e-network in October 1998
 Development from a mobile service provider into an integrated 

communications service provider 
 Company is focused on customer services and network quality 

MUNICH. 10 years ago were wild years of pioneering: Back then, VIAG 
Interkom customers were only accessible in Germany by entering a “1“ after 
the actual PIN, disguised as Swiss roaming customers. Today, customers no 
longer have to pretend they are Swiss if they use the services of Telefónica O2
Germany. Ever since the launch of the e-network of VIAG Interkom in 1998, the 
Munich-based company has enforced many changes. Following milestones 
like the O2 brand launch and the takeover through the telecom giant Telefónica
S.A., Telefónica O2 Germany today offers the company’s 14 million German 
customers an integrated product portfolio consisting of mobile and fixed 
network services, internet and business solutions. In order to meet the 
challenges of the future, the Munich-based company is strongly focused on the 
permanent expansion of customer services and network capacities. 

In October 1998, VIAG Interkom started as the fourth mobile telecommunications 
provider in eight strongly populated German areas. The acquisition of the fourth 
German mobile license certificate a year before that had paved the way for the 
operation of the e-network. Not only the trick with the Swiss PIN caused a furore, the 
tariffs were very cheap for that time: 99 pfennigs per minute during peak time, 29 
pfennigs per minute during off-peak time. By the end of the year 1998, VIAG 
Interkom had acquired 210,000 customers. 

In 1999, the revolutionizing idea to be the first provider to integrate the fixed and 
mobile networks in one product resulted in the rapid increase of market shares. By 
using the “Genion” tariff, customers were able to make calls to a certain area – the 
so-called “homezone” – with their mobile phones at cost-efficient fixed network 
prices. The little homezone house had become a much-demanded display symbol 
and “Genion” advanced to become the synonym for innovation in the TC industry. 
For a long time, it was the only comparable offer on the market. Competitors followed 
after delay of some years.
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Brand awareness among Germans amounts to 97 percent 
The grant of the UMTS license in 2000 and the launch of the O2 brand in 2002 
ensured even more momentum. The broad advertising campaign with the slogan 
“VIAG Interkom now called O2“ and “O2 can do” in printed media as well as on 
posters and on the web resulted in the positive acceptance of the name by 
customers. At that time, testimonials like Franz Beckenbauer and Veronika Ferres 
determined the image of O2 in the media at that time. Today, 97 percent of all 
German consumers are aware of the blue brand world with the eye-catching 
“bubbles”. Since 2006, O2 has been part of the Spanish Telefónica S.A., the third-
largest telecommunications provider in the world. The company has developed into 
an integrated communications provider offering DSL fixe network telephony and high-
speed internet in addition to mobile products.  

In time for the tenth anniversary a special highlight was initiated: the multi-function 
arena O2 World in Berlin. Here, O2 goes far beyond standard sponsoring
commitments. Customers, for example, are able to acquire tickets two days before 
the start of the open sale. At the same time, the city tour 
“O2 World on tour” enables customers outside of Berlin the chance to attend this 
event. 

€ 3.5 billion for the expansion of the network 
“Be it prices, tariffs or services – we always focus on the customer. Innovative offers 
like Genion or LOOP, clearly defined tariff structures as well as our development into 
an integrated communications provider follow this tradition. It is not for nothing that 
most recent surveys confirm that our customers are the most satisfied customers, 
and every second customer recommends us. But, we want to do even more”, says 
Jaime Smith Basterra who has been the CEO of Telefónica O2 Germany since 2007.

O2 is currently expanding their own GSM network by deploying the most state-of-the-
art technology all over Germany. In addition, the supply of UMTS is to be increased 
by 60 percent by the end of 2009. Furthermore, the introduction of new technologies 
like HSDPA, HSUPA or EDGE enables the more rapid upload and download of 
mobile data. A total of € 3.5 billion have been made available for the expansion. At 
the same time, O2 has started to connect a mobile infrastructure for the transport of 
all data between the exchange switches to the IP network of Telefónica Germany. 
This will result in one of the most state-of-the-art TC backbones in Europe. The new 
capacities will make the O2 mobile networks fit for the applications of the future. 

In addition to more powerful networks, O2 customers will also benefit from various 
attractive campaigns like a DSL money-back-guarantee which is valid for three 
months. The company consistently advances customer services and customer 
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support. According to the slogan “The customer is in the focus”, Customers calling O2
today will, for example, talk to an employee, not a machine. 

Telefónica O2 Germany: The highlights of the last 10 years 

Year Incident 

1998 VIAG Interkom launched the e-mobile network 

1999 Genion, the first offer for mobile and fixed network services revolutionizes 

the market 

2000 Acquisition of the UMTS license 

2002 VIAG Interkom becomes O2

2004 Opening of the first flagship store at the Munich Marienplatz

2006 Takeover of O2 Germany by Telefónica S.A.

2007 Launch of the FONIC brand

2008 Opening of the multi-function arena O2 World in Berlin

Telefónica O2 Germany GmbH & Co. OHG gehört zu Telefónica Europe und ist Teil des spanischen 
Telekommunikationskonzerns Telefónica S.A. Das Unternehmen bietet seinen Privat- wie 
Geschäftskunden in Deutschland Post- und Prepaid-Mobilfunkprodukte sowie innovative mobile 
Datendienste auf Basis der GPRS- und UMTS-Technologie an. Darüber hinaus stellt das 
Unternehmen als integrierter Kommunikationsanbieter auch DSL-Festnetztelefonie und Highspeed-
Internet zur Verfügung. Telefónica Europe hat 44 Millionen Mobil- und Festnetzkunden in 
Großbritannien, Irland, der Tschechischen Republik, der Slowakei und Deutschland.
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