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O2 increases revenue to € 915 million 
 

• Telefónica O2 Germany: Total number of customers increased by 16 
percent to 14.2 million in the last 12 months 

• Telefónica Germany: Number of broadband connections (ULL) doubled 
to 1.2 million in 12 months  

• Use of mobile broadband data doubled in the third quarter  
• O2 invested € 262 million in the expansion of its sales and network in the 

third quarter under review  
 
MUNICH. Telefónica O2 Germany was able to combine its ambitious investment 
program with high customer growth rates in the third quarter. The company 
won 402,000 new mobile customers in the third quarter. Telefónica Germany 
gained 162,000 DSL customers through wholesale partners. Revenues in the 
quarter grew 0.7 percent as compared to the previous year and 2.4 percent 
compared to the second quarter 2008.  
 
In parallel to the high customer growth rate, O2 invested € 262 million in the 
expansion of its infrastructure. In the third quarter, the company installed a total of 
200 UMTS and 600 GSM base stations. The O2 GSM network now covers 99 
percent and the UMTS network 57 percent of the population. O2 also expanded its 
sales and services in the third quarter. In Germany, 650 O2 shops are available to 
customers now. In the three months to September 30, 2008, the company opened 40 
shops and significantly increased its sales performance. 
 
With 164,000 new customers Fonic specifically contributed to the customer growth in 
the third quarter, the strongest quarter since the foundation of the company. Fonic 
today reaches 580,000 customers. In the third quarter, O2 was able to gain 147,000 
contract customers and 256,000 prepaid customers. The share of postpaid 
customers has remained at 49 percent corresponding to the highest value on the 
German market.  
 
André Krause, CFO for O2 Germany: “We were able to successfully implement our 
growth strategy in the third quarter. In particular our customer growth rate was 
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extremely successful. At the same time, we are driving the expansion of our sales 
and network infrastructure. From the beginning of January until the end of September 
2008, we opened 85 new O2 shops, 40 in the third quarter alone.”  
 
Telefónica Germany generates high growth  
Telefónica Germany continues to generate strong growth. The number of customers 
directly connected to the network of Telefónica via the partners United Internet, 
Hansenet, Freenet and O2 per Unbundled Local Loop (ULL) increased by 162,000 to 
1.2 million customers in the third quarter. In one year, the company more than 
doubled the number of customers by winning 752,000 new customers. In the third 
quarter, 33,000 customers opted for O2 DSL. O2 DSL now reaches a total base of 
about 200,000 customers. As a result, O2 more than quintupled the number of 
customers in one year.  
 
Use of mobile telecommunications  
Compared to the previous year, the ARPU decreased by 16.8 percent to € 17.3. In 
addition to lower priced tariffs used by more and more customers, the reduction of 
the timing fees by the Federal Network Agency by about 10 percent contributed to 
the declining ARPU. Furthermore, the introduction of the regulation of international 
tariffs by the EU has resulted in a decline of the revenue during the vacation months. 
 
The use of mobile telecommunications services has almost doubled due to lower 
priced tariffs, an increasing number of mobile applications as well as more powerful 
devices. The total data volume transmitted sextupled in the 12 months until 
September 2008. Andre Krause: “The mobile web has become widely accepted. Our 
new offerings open up a new field of revenues.” The minutes of usage rate per 
mobile user (MOU) slightly increased compared to the previous year by 4.2 percent 
to 133 minutes. 
 
Revenue, result, investments  
Consolidated revenues for mobile services and fixed network services increased by 
0.7 percent to € 915 million compared to the third quarter of the previous year. In 
contrast, mobile services revenues dropped by 2.8 percent to € 732 million following 
the price regulation and active migration of customers to new tariffs. The high 
customer growth offset the decreasing mobile revenue to a great extent. Compared 
to the second quarter, both the services revenue and the total revenue were 
enhanced by more than 2 percent. 
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The consolidated OIBDA was € 192 million in the third quarter this year and thus 2.4 
percent lower than in the previous year. If you look at the trend of the first three 
quarters of this year, the OIBDA amounts to € 533 million, an increase of 17 percent 
compared with the same period last year. 
 
In the third quarter, O2 invested € 262 million in the expansion of the infrastructure, 
33 percent more than last year. O2 will reach an almost 100 percent mobile coverage 
with its network by the end of 2009. In the third quarter alone, O2 installed 800 GSM 
and UMTS mobile antenna and the O2 network now covers a population of 99 
percent. 
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Summary of the business development of O2 Germany 
 
Customers in thousands 
 30 Sept. 

2007 
30 June 

2008 
30 Sept. 

2008 
Change compared to the 

previous year 
Postpaid 5,993 6,735 6,881 + 15% 
Prepaid1) 6,175 6,841 7,097 + 15% 
Mobile telecom 12,168 13,576 13,978 + 15% 
Telefónica ULL  473 1,063 1,225 + 159% 
O2 DSL, thereof 37 165 198 + 435% 
1) active customers in the last three months 
 
Average revenue per mobile customer in Euros 
 30 Sept. 

2007 
30 June 

2008 
30 Sept. 

2008 
Change compared to the 

previous year 
Postpaid 34.9 29.3 28.9 - 17% 
Prepaid1) 6.8 6.1 6.0 - 13% 
Blended 20.8 17.6 17.3 - 17% 
1) active customers in the last three months 
 
Use 
 Q3 to  

30 Sept. 
2007 

Q2 to 
30 June  

2008 

Q3 to 
30 Sept. 

2008 
Change compared to the 

previous year 

SMS messages in 
millions 735 829 829 +13% 

Minutes in use 128 144 133 +4,2% 

 
Revenue and result 
In million Euros Q3 to  

30 Sept. 
2007 

Q2 to 
30 June 2008 

Q3 to 
30 Sept. 

2008 
Change compared to the 

previous year 

Revenue (O2 and 
Telefónica De) 909 894 915 + 0.7% 

Service revenue 
mobile telecom 753 716 732 - 2.8% 

OIBDA 197 178 192 - 2.4% 

 
 
Investments 
In million Euros Q3 to  

30 Sept. 
2007 

Q2 to 
30 June 

2008 

Q3 to 
30 Sept. 

2008 
Change compared to the 

previous year 

Capex 197 221 262 + 33% 
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Telefónica O2 Germany GmbH & Co. OHG belongs to Telefónica Europe and is part of the Spanish 
telecommunication group Telefónica S.A. The Company offers its German private and business 
customers postpaid and prepaid mobile telecom products as well as innovative mobile data services 
based on the GPRS and UMTS technologies. In addition, the integrated communications provider also 
offers DSL fixed network telephony and high-speed internet. Telefónica Europe has more than 44 
million mobile and fixed network customers in Great Britain, Ireland, the Czech Republic, Slovakia and 
Germany. 
 
 
More information:  
 
Telefónica O2 Germany GmbH & Co. OHG  
Press Relations 
Roland Kuntze, spokesman 
Georg-Brauchle-Ring 23-25 
80992 Munich 
t +49 (0)89 2442-1214 
f +49 (0)89 2442-1209 
e roland.kuntze@o2.com 
 
http://www.de.o2.com/presse 
 
 
 


