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As well as an audience with the king of rap, the young people involved enjoyed 
workshops in the categories of dance, styling, camera operating and video editing. The 
connecting elements were enjoyment of music as well as fun and fair competition in the 
exhibition for Kool Savas. The talented young people didn’t experience any reservations 
with the rap star: last year they filmed a video clip with him for his song “Sky is the 
Limit” and realised their potential in their own hip hop media projects. This year they 
continued their involvement and passed on their knowledge and experience to all the 
young people taking part for the first time. Think Big offered professional support. The 
initiative promotes ideas from young people between the ages of 14 and 25 throughout 
Germany and reaches adolescents from all levels of society through themes like hip 
hop.  
 
“We’ve learnt that you have to believe in yourself – whatever happens and whatever 
other people say,” summarises 19-year-old Sophie, participant and co-organiser of the 
event. “Young people just have to believe in themselves and do their own thing.” 
 
Additional information on the project in Mannheim and the Think Big initiative can be 
found at: http://www.o2thinkbig.de/projekt/444 and 
http://www.telefonica.de/presse-thinkbig 
 
 
Think BigThink BigThink BigThink Big is a social programme set up by Telefónica Europe. It was developed in collaboration with the 
Fundación Telefónica and builds on the latter’s globally recognised expertise in social and cultural issues. 
The Fundación Telefónica was founded in Spain in 1998 with the goal of creating sustainable structures 



 

 

 

for social and cultural projects at all companies in the Telefónica Group. Many Telefónica employees have 
already taken part in the trust’s Proniño programme, which supports schooling and training for more than 
163,000 children in South America. In Germany, Think Big 2010 was organised in partnership with the 
DKJS and the prominent support of Kool Savas. It gave young people interested in media the chance to 
develop their own ideas for music videos to accompany the new Kool Savas song. At the same time, the 
Media College on Tour visited around 27 selected youth centres throughout Germany.  

 
Telefónica Germany GmbH & Co. OHGTelefónica Germany GmbH & Co. OHGTelefónica Germany GmbH & Co. OHGTelefónica Germany GmbH & Co. OHG and its brands O2 and Alice belong to Telefónica Europe and are 
part of the Spanish telecommunication group Telefónica S.A. The Company offers its German private and 
business customers postpaid and prepaid mobile telecom products as well as innovative mobile data 
services based on the GPRS and UMTS technologies. In addition, the integrated communications provider 
also offers DSL fixed network telephony and high-speed internet. According to a network test by 
“connect” magazine (edition 12/10), the O2 network is top of the list when it comes to reliable file 
downloads and champion in the telephony category. In the overall result the company is on second 
position. Telefónica Europe has more than 57 million mobile and fixed network customers in Great 
Britain, Ireland, the Czech Republic, Slovakia and Germany. 
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