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Focusing on new technologies

O2 LTE 4G drives digitalisation
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Valuable customer growth in a challenging market
M bil id h iMobile postpaid customer growth remains strong

Total access base growth by 5.0%Postpaid share on net adds by 79%

+5 0%

Total access base
in k #

Mobile postpaid share on net adds
in % ∆ Q2’11-Q2’12

23,968

+5.0%

M bil

25,159

+14%-p
9,7188,713Mobile 

postpaid
+11.5%

65%

79%

9,035

Fixed,

Mobile
prepaid 

9,116 +0.9%

Q2-11

6,220
Fixed,

Broadband 
& IPTV

Q2-12

6,325 +1.7%

Q2-11 Q2-12
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Strong mobile revenue growth 
D i ddi lData is adding value

Strong revenue growth by 11.2%
Smartphone share
Q2-12, in % of new handset sales

Mobile revenue
in m€

+11.2%

other
Q2 12, in % of new handset sales

950
855

11.2%

t h

>90%

Blended ARPU increase
yoy, in €

smartphone

y y,

13,913,6

2,2%

Q2-12Q2-11
Q2-12Q2-11
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27% of mobile data revenue growth
M h h lf f h O id b dMore than half of the O2 postpaid customer base are data users

Active data users
in % of O postpay Customers

Mobile data revenue 
without SMS (in m€)

in % of O2 postpay Customers

27%

Q2-12

55%

Q2-11

42%

+27%
188.7181.1

166.9160.1148.9

Data users ARPU
in €

Q2-12Q2-11
127.7

9 18 5

+7%

Q2 12Q1 12Q4’11Q3 11Q2 11Q1 119.1

Q2-11

8.5

Q2-12

Q2-12Q1-12Q4’11Q3-11Q2-11Q1-11
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Operating result in 2nd quarter reaching 333m€
OIBDA i d b 12 0% Y YOIBDA increased by 12.0% YoY

Focus on valuable customer
growth drives profitability:

OIBDA
in m€

+12.0%

Margin
OIBDA growth at 12.0% YoY 
building on success of  2011 

24.5%24.5% 25.7%25.7%

333
297

At the same time keeping trading 
momentum with significant  
postpay net adds growth

We are successfully leveraging 
data usage with our innovative 
smartphone tariff portfolio.

Q2-12Q2-11

Improved revenues and costs 
driving profitability – margin now 
at 25.7%
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Entering new markets

Mobile payment and mobile marketing 
become growth driversbecome growth drivers

Merger of disciplines opens up new 
markets
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Nurturing new spirit

Campus party triggers new impulses 
for society

WAYRA leads to new business ideasWAYRA leads to new business ideas
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